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THEPROBLEM

WOLFF, an online fashion brand, struggled with
low sales and a high cost per lead. Despite
implementing various techniques, they were
unable to increase their sales figures. The
competitive nature of the fashion industry was a
problem, leaving WOLFF feeling stuck and unsure
of how to go.
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As CEO of Wolff, I've had the privilege of watching
our brand grow substantially under the guidance
of this phenomenal marketing team. The past
month alone has been a testament to their
expertise and strategic approach, with our
Purchase ROAS up by 25% and conversion values
soaring by 200%. The increase in our CPC was
initially a concern, but it reflected a more focused
and effective engagement strategy, leading too
much higher purchase volumes. This team’s ability
to drive real, measurable results has surpassed
our expectations and set new benchmarks for our
future campaigns.

Thomas Muller, CEO, Wolff




"SOLUTION |

Upon collaborating with us, WOLFF underwent a comprehensive brand
analysis. We delved into every aspect of their business, including their
target audience, location demographics, age group preferences, and
more.

With this understanding, we created a customized roadmap strategy to
take WOLFF to success.

This included

« Setup Shopping Product Catalogue
« Shopping Catalogue Campaign

« Website Conversion Campaign

« Retargeting Campaign

« Website Traffic
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THE RESULTS

PURCHASE RETURN ON AD SPEND (ROAS): we successfully

increased the Purchase ROAS by an average of 25%. This improvement signifies a
higher return on investment, making the advertising spend much more profitable.
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NUMBER OF PURCHASES: there was a notable increase in the number of

purchases, rising by an average of 25-30%. This growth directly contributed to a
substantial increase in revenue for Wolff.
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COST PER CLICK (CPC)Z Despite the increase in costs typically associated

with scaling ad campaigns, our strategic approach led to a staggering 60% increase
in CPC, indicating higher value per click and more targeted spending.
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PURCHASE CONVERSION VALUE: vost impressively, the purchase

conversion value saw a monumental increase of 200%. This metric underscores the
significant rise in total revenue generated through conversions, highlighting the
effectiveness of our targeted advertising strategies.spending.
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